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Bright Blossoms Floral Shop
Brackenridge Park

Over Night Alterations
Rocky Mountain Ice Cream
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Brand Xdenty

Paris Airlines

Paris Airlines is based in the Paris Charles de Gaulle
Airport in France. The logo was used to expand the
brand by using a stationery system, pillow, blanket,
airplane wrap, uniform, and website.
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HOME TRAVEL DEALS CUSTOMER SERVICE
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Brand Ydentr

Mercado Painting Company

Mercado Painting Company is based in Austin, Texas.
The brand evolved with a logo, stationery system,
t-shirts, paintbrushes, hats, and a company van wrap.
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Zilker Park Kite Festival

The Zilker Park Kite Festival is an
annual festival in Austin, Texas. It
draws huge crowds and encour-
ages family fun.
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Book People

Book People is an independent
store based in Austin, Texas.
Their ads are found in the maga-
zine Austin Monthly.
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SXSW

South by Southwest is a music
and film festival that happens an-
nually in Austin, Texas. The poster
shows how the festival combines
both of these elements.
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Gender Equality

These three posters were made
for Poster for Tomorrow’s theme
of gender equality. They were all
selected as honorable mentions
in the Summer 2012 competition.

w/o men

we can’t achieve gender equality

Join the fight now
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Front Covers
Each cover image was edited in Photohop to make it cover worthy
From left to right:

Homes & Land of Scottsdale and Phoenix Volume 34 Issue 12
Homes of the Hamptons Volume 34 Issue 4
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Ad Design

Each ad was designed to ensure it met all required brand standards

From left to right ad is featured in:

= NET =
Homes & Land of the Highland Lakes Volume 19 Issue 1 :
Homes & Land of the Outer Banks Volume 36 Issue 12 CaStle Mountain EStateS

Homes & Land of Scottsdale and Phoenix Volume 34 Issue 12 Text codes to 81035 for more photos & information b iy

PHOTOS&INFO I 17||||

Homes & Land of Scottsdale and Phoenix Volume 34 Issue 12 — e — o < . . e #
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Large Estate Lots Now Available for Sale | Starting at $350,000 | TEXT: T40475196
A seven lot development nestled in the side of Castle Mountain and overlooking Lake LBJ. ( MODELS NOW OPEN Winner of Judges'
Enjoy water and mountain views facing North and East for your enjoyment.

: ; T Award of Excellence
Experience beautiful sunsets and night lights of Horseshoe Bay and Marble Falls. ethli

] 252.441.9003 custom homes &2 People’s Choice
Call 432-559-6060 for more information. HomesBySAGA.com Starting from the $400's Rt

Photo Credit: Milepost Living



James Wexler
WEX LER Associate Broker

LUXURY REAL ESTATE 480.221.8080

James@WexlerRealEstate.com

WexlerRealEstate.com # 5 Ranked Realtor in AZ - Phoenix Business Journal 2018

e T

Unbeatable location in The Guard-Gated
Cheney Estates

For full listing information

TEXT: T404127

PARADISE VALLEY MODERN MASTERPIECE - i gy - ous Home with

1l (N . o ¥ e ain Vi
Using @ minimal yet warm cesthetic, we have designed a home that exudes On The Cover 25253 3 : -l A - i eeping ntain
timeless quaiities, serenity and livability. Natural light pours throughout the 5333 E Via Los Caballos | Paradise Valley, AL {
home from the refractable walls, making this house the embodiment of indoor- f Bath
outdoor living. Entertainers will be delighted by the custom wine cellar, state- 5 Bedroo;ns Il g;:" ?:S'TSBIUi]If lf-:\a;Ol 8
of-the art kifchen and fully equipped prep kitchen. The over-sized Master suite 7'36455( |I = q? $4,699.999
encompasses a spa-like bath, spacious his/hers walk-in closets and a private EhEva e
gym overlooking the outdoor living area, pool and zero-edge spa. For full listing information

TEXT: T4043 to 81035

Neal Resenblum, Realtor® | 480.363.6845 | NRosenblum@hsmove.com MLS, [E

/\./\‘./\ i
|
r ES |

Text listing code to 81035 : Rl::.il,"T'l"
RLG =} for more information. EXECUT
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Editorial Layouts

From left to right editorial is featured in:
Homes of the Hamptons Volume 32 Issue 3
Homes of the Hamptons Volume 32 Issue 11
Homes of the Hamptons Volume 32 Issue 4
Homes of the Hamptons Volume 32 Issue 9

Des; iRy: AMAL KAPEN INTERIORS
ProTo™CRED: co Rrcca

2019 HaMpTON DESIGNER SHOWHOUSE

Photos featured are from the 2018 Hampton Designer Showhouse.

Incrior design does good with th fche Hampton Designer Show

his A much-ancicipated event or both desig dvisitors thel0:
annual showhouse will feature creative and thoughtfully designed spaces by
more than 20 top industry pros at a shingle-style home at 66 Rosko Lane in
Southampron, generously donated by Paramount Custom Homes. As designers
prepare to materialize their visions for their respective spaces, they share their
approach and how together they can support a great local cause; Stony Brook
Southampton Hospital.

Honorary design co-chair Alexa Hampton, who has worked alongside llow co-
chair Jamie Drake on mulciple showhouscs, has long supported the Hampon
Designer Showhouse, though this will b the firs time she has designed aoom
in recent years. Laughing that she wanted to do a room for big reasons and
selfish reasons,like using new fabrics and furniture lines, she says its important
for the design communicy o be involved i events such s these.

bedroom on the ground floor, in the same suite the bathroom will be designed
by Keith Baltimore. Showhouses are among his favorite spaces to design, and
finds they present a cool dilemma in that without a dli he needs of
the space, theres the opportiniey 5 ferpest he bl S SR

In years past, Baltimore has designed rooms that have been inspired by rosé,
travel, Zen moments, and sexy moments. When it comes to the Hamptons, his
interpreation is that i like a playground. He envisions vacation, fn, sex and
rock and roll, and all of the things people are doing when they come out east.

“I crush the box, Baltimore says of this unique, uninhibited opportunity.
“People may not live in this home or understand it for themselves, but they
appreciate artistic expression of what a designer can do. s problematic and
fantastic at the same time.”

Balkimore looks forward to the showhouse every year as a ime that once the

Noting thar while designers have fee reign withour clien restrictions, Hampton
says rooms should be decorated as they would be in a home, not a showroom.
“We always want to have i hat b f iate relaionship
o the house, but also be creative and fun,”she explains.“T want to do a lot of soft
blues and whites, butthesom e cgine rc. e will e playfl an sy

Mixing various finished elements like natural wood, ebonized, and painted
white pieces, Hampton hopes to achieve a layered room like what one you
would find in someone’s actual home. While she takes over the junior master

52 June Eprtoriar

work is complete,ifs ike a designer's clubhouse. I¢s a time they can be together,
share stories, and also unwind when the work is done. Owner of Sea Green
Designs LLC, Shannon Willey, will also be designing a master bath this year.
She, too, has participated in the Hampton Designer Showhouse in the past.

A trip earli this year to Paris landed Willey at the Maison et Objet tradeshow;
where she discovered  section called “Unique and Eclectic” The combinaion
of hand-made pieces in natural materials, as well as classic and contemporary
design, will her inspiration for this year, Lead Showhouse designer Greg

DesieN Fram: MareT. Mirier INTERIOR DESIGN
Proro Creprr: Marco Ricca

Mackenzie chose a black glass mosaic tle for a wall with a mounted vanity being

and to help concel the refigerators and che freezer. The decorative hardware is
L i o h

finished in 1

e Black irom

made by Ciuffo Cabinetry, and floor tile in a classic overlapping square pattern in
mixture of Carrara marble and black stone. This will serve as Willey's backdrop.

“I'm going to balance the tile with a light color venetian plaster on the walls, and
T will be bringing in Ramie and Jute for window treatments and accents,” Willey
explains.“Tm also headed to the Brimfield Antique Fair to see if I can find some
vintage items to include as well. The room will be an eclectic mix of unique pieces
wihin pecal s B

Caalf Cabinatry b repensible opFlg b tempa e e ST R I
suburban loft” feel with white painted slab doors that were given a touch of
legance with a ighegioss s, They ala arad elmesta o he sadasns ath)
powder rooms, laundry rooms, wet bar, and his and hers closets on the first and

second floors.

¥

Y
found in many lofs spaces”

Designers are planning their spaces in anticipation for the Hampron Designer
oo et e Ovie oty o et Fi0 kg o s vk
will run from Sunday, July 21 through Labor Day. The Showhouse will be open to
he e Msncly ot Seowlay Feom 11 s b3 6100 e Aciasi w840
A e

“When you do a showhouse, you get to be the client,” Hampton says.“Sometimes
i terrifying, You get into the habi of crativicy on demand butin che service of
a petson, Here you shrays have to remember it for charity: You have to have a
‘many interesting things as possible to pull people off the street.”

The H Designer Showhouseis produced by Hampton Designer Showh

President Gary Ciuffo d detailsare the use of | le b d

Foundation, Inc. (HDSE, Inc.). HDSE Ine. is led and operated by a dynamic

e ikl glsa eibiztors il vighid eoachi er ot e e AU
cladding Various contrasts like black and white, matte and glossy; hard and soft
textures, and casual and sophisticated style give the kitchen energy and interest.

“We introduced various metal details such as unique large-scale hammered steel
on the kitchen island and precisely machined and visibly attached sheet metal
cladding around the refigerazoes that help lend a lof ke vibe to the kitchen?
Ciuffo shares,"We selected some reclaimed oak to add the repurposed feel of lofts

e e Ee Sl il i B ]
special events production, managed by Tony Manning, They have combined
their talents to produce what is now recognized as one of the country’s most
successful Showhouses. Hampton Designer Showhouse Foundation, Inc.is a 501
() (3) corporation. Gala preview cocktail party tickets are $225 each. Find more
e SR R i
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FronT COVER PROPERTY
Cover Listing By:

Dawn & FRaNk BobENcHAK | 917-968-9020 | SoTHEBY's INTERNATIONAL REALTY

“Breathtaking!’ That’s the only way to summarize 18 Fairway Court and its very
special 5-acre property—surrounded by 270 acres of reserve and golf course on
three sides!

Set majestically on its own private hill, “18 Fairway could not be re-created,”

Frank Bodenchak of Sothebys I ional Realty, which just listed
the new construction home in Sag Harbor for $5,950,000.“ When you artive at
the 1000-foot-long winding driveway and ascend.a hill to the top, you are on your
own private country estate.’

The 10,500 square foor home is surrounded on all sides by open land as far as
the eye can see. To the North and Bast, the home overlooks 135 acres of rolling,
manicured golf grounds our rowards Noyac Bay. “As a result,’ M. Bodenchak
notes, ‘the property has vistas of a golf course and pond from many of the home's
rooms, especially upstairs. Unlike most homes, the views are as beautiful in the

entire off-scason as in the summer.”

And to the South, the property is protected by 135 aces of wooded reserve, with
hiking erails all the way out to DeerﬁeHRmdandMiﬂd.leUmHi@mlﬁa
nature lover's paradise.

10 Cover Proverry

But now to the special ion itself... The developer of 18 Fairway Court
sought to create a grand “estate-sized” home, built to the standards of a $12-
14MM South-of-the-Highway home, but on a $2MM piece of land, so that the
property could still be marketed o a much more reasonable $6MM price point.
“There is nothing new of this scale, with this much property, for the price,’ notes
Frank Bodenchak.

The home spans 3 stories, with 10,500 +/- feet of living space. A breathtaking
two-story foyer with custom stairs and glass railings sets the modern tone for this
very hip offering.

Hj#lc‘iliﬂpls‘L i 4, g 1. A T ) d

Bl P

contribute a unique sense of light and volume to the house.

The home features 8 bedrooms in total (with a potential 9th). Significantly, it
features two massive master suites on the first and second floors, each over 1200
square feet in size, with glamorous master baths, His/Hers closets, offices and
balconies overlooking the back yard.

The home also fearures a custom Bakes & Kropp eat-in kirchen, formal dining
room, and three spacious living rooms for guests to spread out, The lower level

is done to the same standards as the upper level, with 2 bedrooms, family room,
gym with sliding glass doors and wine cellar. There is also a game room with
wetbar, full pool bath, and 16-foot sliding glass doors to the back yard, allowing

But it is the outside where the home becomes its own resort. “The home has
mydﬁng,mﬁ'pcdhalhuwmpper,widlmlbd.ﬁuyitmd:hwnb
for 10 people that spills into the pool. Uncovered and covered rerraces allow for
outdoor living, The home even comes with its own outdoor kitchen, not common
among spec builds ar chis price point.”

Respectful of the environment that makes this property so special, 18 Fairway
Ccmmdﬁpduagrumhmgwiﬂ!sﬁ]‘rwﬁumhﬂu’nnmdm
lighﬁng.kitalmn'&nm"homz,widu?&lpukumdlym,dumpm
wiring, video surveillance, elevator, and remote heating, cooling and pool systems.
Located in Sag Harbor's exceptional school district, this estate home is minutes
to Long Beach and Sag Harbor marinas. While entirely private, the home is
equidistant to Southampon, Sag Harbor, Watermill and Bridgehampton, each a
10-12 minute drive, for easy access to all.

StarF WRITER

Cover Properry 11
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PARADISE WEST OF THE CANAL

Shinnecock Canal serves many functions. It provides direct access between
Great Peconic Bay into Shinnecock Bay, and then out to the Atlantic Ocean. It is
a popular waterway for boaters and paddlers, with scores of marine wildlife for
viewing pleasure. It is close to beaches and restaurants on either side, and offers
a path over to the North Fork as well. Shinnecock Canal also divides east and
west in the Hamptons, a key feature when discussing the locations of properties.
While the east is often a hot topic when discussing prime luxury real estate,
west of the Canal is an ideal place to invest as its desirabiliry continues to grow.
Agents in-the-know discuss what makes this the perfect place to own a home in
the Hamptons,

R, b L] e Westh

7 p pron Beach, Quogue, Bast Quogue, and
Hampron Bays line Montauk Highway heading east. Though buyers have been
i g £ “Mm“uka“L Fa-t dwill 2 & 1 2
and a licle fun, too, hamlets West of the Canal have grown in popularity over
the past five years due to their close proximity to Manhattan and Connecticut.
Properties here are also significantly more affordable. Douglas Elliman Licensed
Real Estare Salesperson Lauren Spiegel says here you can buy a beach house on
the ocean for less than $5 million that is turnkey with all of today's most popular
amenities.

As a mother of three that has been mhinsh«childrmindxmviﬂagumnhe
past 15 years, Spiegel has watched the area grow with fewer consumers renting

54 Juvy Eprroriar

and many more buying. “Ourdoor living spaces that can be used for an extended
season are extremely popular!'she explains.“When escaping the busy ciry, everyone
wants to find relaxation, whether it is at the beach or out by the pool and cabana. -
Bringing the outside in and an open floor plan will remain to be on trend desires.
Color is also coming back in a big way, not just your average white beach house.
Now we are seeing bold color choices in details throughout kitchen islands and
cabinetry, bathrooms tiles, for example.” 9

Mixing the elegance of old-world charm with today's modern flair, Spiegel’s listing
at 6 Bay Road in Quogue is sprawling estate on two acres. The seven-bedroom,
eighr-and-a-half-bathroom home has a Gatsby feel with its tree-lined drive that
leads to the grand entrance foyer. Its many fearures make it an enjoyable place to
relax and call home year-round.

“Highli inc]udzaleng:hyguzdd:ivelndingwtﬁ:hmnqwﬁdtbunﬂb
Kﬂﬂs‘i;l;gr:mefoyﬂ,upomdbdmbam,wide wood-plank fooring, high ceilings
“dlﬂfgﬂmmtuhhgmoms&rgummmjoy,'swnysnfhhmmtht
market with $5.749 million. “Of course, there's also the all-weather sun room, a
fully equipped pool house and a cabana! What makes this package compleceis the
property’s close proximity to the Quogue Village Beach and irs locaton in this

charming and walkable u'll;ge." 4

West of the Canal has been a focus of First D\mes.adﬂdbptmmm?‘nfu'f

focuses on custom coastal homes in the Hamptons. With a strong emphasis on
homes in Westhampton and almost all of their recent developments in this hamlet,
the team tends to stick to homes on the water, These properties retain value and
are highly desired as ocean and bayfront homes are harder to find compared to
homes more inland. Partner and Director of Marketing Kyla Gessin Stern says
that even if the renal and resale markets were to take a dip, there are still new
construction buyers that would want to come out to be on the water, rn:kin.g this
feature a priority.

The company has focused their East End spec property purchases on waterfront
locations."On Dune Road, no matter what property you're on you have a beautiful
vista,’ Gessin explains.“Were not partial to one side or the other, though I likethe
bgyaide‘Wehmc[oneanmnlm'of" th side as well, Westhamp

also has a lot of great attributes. For one, a lo of people are heading east from
further west and if’s a long drive. Westhampton is right before the road gets down
to one lane. You jump right off the highway. It has a great cown filled with shops and
restaurants and nice community. If you're a boater, theres really no better location.”

A subsidiary of Chatham Development Company, First Dunes has completed
more than 25 homes in the area with several more under construction. The
company builds spec homes and performs custom ground up and renovation
work for clients, the later often a result of people having owned properties they
love for years that need to be refreshed or updated with modern amenities and
materials. The turnaround time for ground ups range from six to 10 monchs
as they aim to complete construction for summer delivery. Currently, they are
finishing projects on eight homes, all on Dune Road in Westhampton.

20 Cove Lane, which sits on a bayfront offshoot of Dune Road, will be completed
by July 1. The 5,250-square-foot, six-bed ix-and-a-half-bath home
with an infinity pocl overlooks Moriches Bay on a quiet cul-d Boarers can
make use of deep-water dock to enjoy the bay or cruise out to the ocean. An
interesting feature of the home is its fron yard with board-form architectural
concrete retaining wall, which elevates the yard above the street and driveway
providing privacy and ocean views while playing ball on the 3,500-square-foot
front lawn, or roasting marshmallows in the gas firepit. Summer rentals begin at
$30,000 per week.

halEhath

First Dunes is also behind a brand ix-bed: five-and

front home that epitomizes huvury Hamptons living: 895 Dune Road has
a peaceful bayfront setting with walls of glass that take full advantage of the
waterfront vistas and incredible sunsets. The resort-style home has an open
concept and European-style chef’s kitchen. Multiple decks outside step toa gunite
pool and water access via a private dock. Listed by Nest Seekers Licensed Real
Estate Salesperson Katelyn Montrony for $5.995 million, this home is another
prime example of West of the Canal living,

“Westhampton Beach is a great fr ity with a charming Main
Street and weekend farmer’s markets,"Montrony shares, also noticing a sales spike
in Hampton Bays.Another great town that is becoming very popular is Hampton
Bays. Hampton Bays offers both bay and ocean access for boaters which makes it
a great summer destination, Inventory is growing but unlike other parts of the
Hamptons right now, [ am seeing higher rates of turnover. There are also some
big development projects taking place in Hamptons Bays which is evidence of its
popularity.’

Montrony has also found the Westhampton Beach's Main Street is going through
renovations. She has seen vacant stores fll with new and exciting businesses, bring
the area to life. If this is a sign for west of the canal as a whole, we look forward to
seeing what this first glimpse inco life on the South Fork may bring,

Racuer BoswortH
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ARNHART STREET, SOUTHAMBTON

Homes PErRreECT FOR HOLIDAY ENTERTAINING

Even though the Hamptons are known for the summer parties that occur
between Memorial Day and Labor Day, many people make their way out to their
Bast End homes to entertain during the holiday season.

With more space to seretch out — and typically more parking as well — plenty
of people would rather use their South Fork retreat to host their family and
friends at this time of year.

So we've rounded up a couple of homes that were buile with entertaining in mind.
56 Barnhart Street, Southampron — $19.999M

This 10,550-square-foot home sits on 2.2 acres of land, and the living and
dining rooms are swoon-worthy. “The owner, who also oversaw every element
of construction when the house was built, designed the house to be the ideal in
indoor-outdoor living” said Harald Grant, Associate Broker, Senior Global Real
Estate Advisor of Sotheby's International Realty. “The main entry hall opens
directly to the covered rear patios, where hosts can set a sit-down dinner for over
twenty people, or buffet-style for even more.”

Beatures of the home that lend well to entertaining include vaulted ceilings,
seven fireplaces, and a double-heigh living room. The chef’s kitchen comes fully-
equipped with four dishwashers, two pantries, and a butler’s pantry that helps
with the ease of entertaining,

“Indoors, the formal dining room easily seats 10 people;” Grant continued. “The

casual dining area will accommodate 10, at least. The covered patio which can
be accessed through French doors from both these rooms can sear many more,

34 Tranxscrving Eprrorrar

Everyone can move easily between the indoor and outdoor areas.” In total, the
Sotheby's International Realty agent representing the listing claims thar the
house could easily host 50 or so guests.

And for those who are planning on having some of their guests stay the night,
there are eight bedrooms in toral (including che master suite), 10 full bathrooms,
and two half-baths. Plus, the partly finished lower level has plenty of additional
space.

The exterior of the property is host to a heated gunite pool, tennis court, and

56 BARNHART STREET, 80 UTHAMPTON

56 BARNHART STREET, SOUTHAMPTON

mature | ping. Even though th d ies may not get too much
use during the colder months, they Il certainly come in handy when invitations
for a July Fourth barbecue are sent out.

71 Pheasant Lane, Southampton — $24.995M

Also located in Southampton Village, south of the highway, and close to the
beach, this incredible home was designed by Fleetwood & McMullan Architects
and was completed in 2019.

“The house was designed for entertaining while being warm and intimate at the
same time,’ Bruce Lewin, the owner and broker of the home wrote. “The living
room, den, kitchen, breakfast area, dining room, and breezeway are all contiguous
and flow across the entire ground floor.”

Lewin also represents the home with Douglas Elliman Real Estate agent, Erica
Grossman,

The house spans a massive 11,000 square feet in size on nearly 2 acres of land.
Fearures include smart home rechnology, geothermal heating and cooling, and all
three levels are accessed by an elevator.

“On the lower level, the theater is enormous and flows to the wine cellar and gym

area,” he continued. "It is a dream home for entertaining”

Outside, there are bluestone patios, decks, a heared saltwater gunite pool, a spa,
a sunken all-weather tennis court, and even a pool house that's connected to the
main house via the breezeway. Lewin also says thar the lawn areas ourside are
perfect for tented parties during the warmer months.

The house has eight bed; 10 full bath and a half-bath The
owner and broker also told use that the home could be used to entertain for
parties as small as just a few people, all the way up ro 200.

“The property is ideal for someone who wants to live life to the fullest,” Lewin
said,“Whether they entertain ot just want to quiecly enjoy the space.’

Grace Cassipy

71 Pueasant Lang, Sour

71Pupasant Lang, SourHAMPTON
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Brand Extensions

Moth on the Road Tour

The Moth on the Road Tour offers an opportunity for stories caught in the shadows
of the northeast to be brought into the light of cities across the country. The slogan
used with the tour is “True Stories Brought to Light.” This means that the moth is

a traveling light that reveals stories. The campaign includes two posters, an app,
facebook page, and mini event. This was a group project that came together with
the help of David Sandoval.
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Check In

You just checked in at the mini event in
Broklyn, NY at the Tea Lounge. Click
here if you want this to be posted to

your facebook wall and live feed.
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Social Media

The Moth just posted:
What did you guys think about last night’s
mini event at the Tea Lounge in Brooklyn?

COMMENT LIKE
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The Mini Event will be in Brooklyn at a
place known for their tea.
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The Moth on the Road Tour |« Like

Non-Profit O

THE MOTH

ON THE ROAD TOUR

Basic Information

1997

True Stories Brought to Light

The Moth is 2 non-profit storytelling organization dedicated to

the art of personal narrative. We produce curated storytelling

shows, host regular StorySLAMs in New York, Chicago, Detroit and
and operate a community outreach program committed to

the discovery of all of the city’s stories.

& wall
" Info
&0, Friend Activity
[T Events
& YouTube

The Moth on the Road Tour features 10 of the most popular past
SLAM event winners. The storytellers stand up on stage and deliver
their stories live and unscripted. Throughout the tour we will have
mini events that you will be guided to by bright lights around the
city. These will feature storytellers and a chance for people to par-
ticipate. Keep following us on Facebook and download our free
Moth on the Road App for more information s it's brought to light
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Brand Extensions

Peter Pan Mini Golf

Peter Pan Mini Golf is an independent company from Austin, Texas. The campaign
used to promote the company was “Social without the Media.” This went to show
that you can make a real connection with people while you are there. Our culture
relies on technology such as facebook, twitter, and mobile media as forms of com-
munication. The campaign uses phrases associated with social media to show how
human interaction makes for a true bonding experience. This was a group project
that | did with David Sandoval and Michele Meneffe.
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SYoxonex

The stationery items all have a hand made look and feel to them. The sets come
with decorated wooden boxes. Inside of them you will find pens, envelopes, paper,
and greeting cards all wrapped in ribbon.










Outrdoor Marhetrin

Scotts

Scotts is a brand that manufactures a variety of birdseed along with other gardening
and lawn products. The billboard shows that they are the best brand of feed that
every bird wants to eat.
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Graphic Designer

512.791.0469
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